
LIZ BARHYDT

L i z  Barhyd t  mixes  f i nance  wi th  c rea t i v i t y  i n  the  f r e shes t  pos s ib l e  way .  She ' s  got

the  number s  knowledge  and  g i ve s  you  a  new  pe r spec t i ve  wi thou t  t a l k ing  ove r

you r  head  about  someth ing  tha t  most  peop le  f i nd  bor ing .  I f  you ' r e  l ook ing  f o r  a

speake r  o r  t r a ine r  t o  add  some  se r i ous  f l a vo r  whi l e  educa t ing  you r  humans ,  L i z  i s

you r  pe r son . "  ~Melan ie  Spr ing ,  Melan ie  Spr ings  Produc t i ons

 

SPEAKER ,  CORPORATE  TRA INER

F INANCIAL  STORYTELL ING

NUMBERS  THAT  ENGAGE  AND  INSP IRE  TEAMS  TO  ACT

S P E A K I N G  T O P I C S

We  a l l  know  grea t  s to r i e s  be long  i n  bus ines s .  I t ' s  pre t t y  wide l y  accepted  tha t  i n  o rde r  to  have

you r  produc t s  &  se r v i ce  r e sona te  wi th  you r  cus tomer s ,  you r  bus ines s  needs  to  have  a  compe l l i ng

s to r y .  But  why  i s  i t  then  tha t  when  i t  comes  to  sha r ing  f i nanc i a l  per fo rmance ,  s to r i e s  a re  nowhere

to  be  f ound ?  Us ing  s to r y  to  br ing  you r  number s  to  l i f e  i s  an  es sen t i a l  sk i l l  f o r  any  l eade r  tha t

want s  to  ampl i f y  the i r  impac t ,  dr i ve  s t r a teg i c  va lue  and  i n sp i r e  ac t i on

CLIENTS

B E  I N F L U E N T I A L :  H O W  T O  S T O R Y T E L L  N U M B E R S  W E L L

T H E  F U T U R E  O F  F I N A N C E  I S  I N  T H E  P O W E R  O F  S T O R Y
Empower  you r  t eams  to  embrace  the  POWER  OF  STORY  and  use  the i r  vo i ce  DRIVE  change  f r om  the

f inance  f unc t i on



F U T U R E  O F  F I N A N C E

K E Y N O T E  A D D R E S S  -  $ 2 5 0 0

1  1 / 2  H O U R  F I N A N C I A L  S T O R Y T E L L I N G

W O R K S H O P  -  $ 3 5 0 0

" S O  I N C R E D I B L E "

O F F E R I N G S  &  R A T E S

L i z ,  was  SO  i nc red ib le !  She  o f f e red  such  a  un ique  and

va luab le  per spec t i ve  tha t  I 'm  so  g lad  we  were  ab le  to

l i s t en  to .  I ' ve  got ten  so  many  one -o f f  DMs  about  how

grea t  th i s  was ,  and  peop le  a re  a l r eady  ask ing  i f  they  can

ge t  the i r  hands  on  the  r eco rd ing  to  r e - l i s t en ! ”  

-  Shawna  Yang

INCREASE  YOUR  TEAM 'S  INFLUENCE  BY  WEAVING

NUMBERS  WITH  STORY .  LEARN  THE  THREE  P 'S  OF

EFFECT IVE  F INANCIAL  STORYTELL ING .  THE

PR INC IPLES ,  THE  PROCESS  &  THE  P IECES  TO  POWER

UP  YOUR  MESSAGE  AND  ENSURE  YOUR  F INANCIAL

COMMUNICAT ION  I S  CLEAR  &  CONF IDENT .  

(cus tom  quotes  f o r  workshops  ove r  10  a t tendees )

THE  FUTURE  OF  F INANCE  I S  IN  THE  POWER  OF

STORY .  OUR  PURPOSE  I S  TO  CONNECT  SO  OUR

TEAMS  CAN  UNDERSTAND  HOW  TO  ACT .

EMPOWER  YOUR  TEAMS  TO  EMBRACE  THE

POWER  OF  STORY  AND  USE  THE IR  VOICE  TO

DRIVE  CHANGE  FROM  THE  F INANCE  FUNCT ION

A B O U T  L I Z

We ’ve all been there . When the numbers come up and people shut down . But what ’s the point of delivering

financials if no one listens and even worse doesn ’t take action?

After over 15 years of experience working with executive & management teams at fortune 500 companies and start

ups to increase their financial literacy & business acumen , Liz noticed how unaccessible finance was for non-finance

people . And knew it had to change . Using storytelling techniques to engage teams to and deliver compelling

financial presentations , she skyrocketed her career to CFO . After grabbing her spot in the C-suite she sat back and

wondered why isn ’t every finance leader doing this? 

She is now a highly sought after speaker & corporate trainer elevating finance and accounting teams to step out

from behind the curtain to deliver engaging and powerful presentations that drive value and inspire action .

“ I  wou ld  r ecommend  th i s  workshop  t o  anyone  who  has  t o  commun ica te  f i nanc i a l s

because  i t  wi l l  make  you  more  con f iden t ,  he lp  you  t o  g i ve  r e l e vance  t o  the  number s ,

and  make  you r  commun ica t i ons  much  more  use fu l . ”  -  Bra in  Ra lph

CONTACT INFO
WWW .SHESPEAKSNUMBERS .COM CONTACT@SHESPEAKSNUMBERS .COM


